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Unit 326 Principles of digital marketing 
and research 

 

UAN: F/502/9937 

Level: 3 

Credit value: 7 

GLH: 50 

Relationship to NOS: This unit is linked to the Council for 
Administration NOS  

Marketing 4.3.8 Market to target 
customers using digital/electronic media 

Marketing 4.3.9 Communicate using 
multiple digital marketing channels 

Assessment 
requirements 
specified by a sector 
or regulatory body: 

This unit is endorsed by the Council for 
Administration.  

Aim: This unit concerns understanding the role 
and requirements of digital marketing, the 
principles of search engine optimisation 
(SEO), the principles of marketing research 
using the internet, the principles of digital 
marketing device and message design and 
how to use digital technology for 
marketing purposes. 

 

Learning outcome 

The learner will: 

1. Understand the role and requirements of digital marketing. 

Assessment criteria 

The learner can: 

1.1 explain the role of digital marketing within the overall marketing 
strategy 

1.2 explain the strengths and weaknesses of digital marketing for 
different marketing applications 

1.3 explain the importance of targeted digital marketing 

1.4 describe the sources of data lists for use in targeting customers 
and potential customers 

1.5 explain the legal requirements and implications of digital 
marketing 

1.6 describe the design requirements of data capture and reporting 
systems for digital marketing 

1.7 explain the importance of evaluating the impact of digital 
marketing activities. 
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Range  

Marketing applications: 

Awareness campaigns, specific product/service campaigns, re-
branding/re-positioning. 

 

Data capture: 

Should cover general and specific to digital marketing – age, gender, 
ethnicity, address, online behaviour and trends, incentives. 

 

Learning outcome 

The learner will: 

2. Understand the principles of search engine optimisation (SEO). 

Assessment criteria 

The learner can: 

2.1 explain the importance of search engine optimisation 

2.2 describe how to calculate the cost-efficiency of SEO 

2.3 explain the use of Meta Tags, website codes and keywords 

2.4 explain the use of offsite SEO in optimising marketing 
effectiveness 

2.5 explain the design principles of response systems 

2.6 explain the advantages and disadvantages of links to other 
websites. 

 

Range  

Calculate: 

 analytic tools 

 budget 

 

Offsite SEO: 

 bigger/global market 

 data from wider internet 

 site ranking 

 

Learning outcome 

The learner will: 

3. Understand the principles of marketing research using the 
internet. 

Assessment criteria 

The learner can: 

3.1 explain the scope for customising search-related internet 
facilities to enable the identification and retrieval of targeted 
information 

3.2 explain the advantages and disadvantages of different data 
mining techniques 

3.3 explain how to use multiple-table relational databases 

3.4 explain how to ensure the validity and reliability of information 
retrieved from the internet. 
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Range  

Data mining techniques: 

 specific content 

 focused searching 

 relevant trusted sources 

 statistics 

 sampling 

 correlating information 

 

Learning outcome 

The learner will: 

4. Understand the principles of digital marketing device and message 
design. 

Assessment criteria 

The learner can: 

4.1 explain the potential uses of a Customer Relationship 
Management (CRM) system 

4.2 explain the design requirements of a CRM system 

4.3 describe the characteristics of an effective digital marketing 
device 

4.4 describe the characteristics of an effective digital response 
system 

4.5 explain the requirements, advantages and disadvantages of 
different tracking systems 

4.6 explain how to overcome the barriers posed by non-
interoperable technologies. 

 

Range  

Design requirements:  

 personal details 

 professional details 

 contact details 

 marketing activity 

 sector 

 

Marketing devices 

 direct email 

 e-flyers 

 social networking groups  

 

Response systems:  

 questionnaires 

 competitions 

 promotions 

 vouchers 
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Tracking systems: 

 open rates 

 click through rates 

 conversion rates 

 

Non-interoperable technologies:  

Non-compatible systems 

 

Learning outcome 

The learner will: 

5. Understand how to use digital technology for marketing purposes. 

Assessment criteria 

The learner can: 

5.1 explain the implications for the use of digital technology of 
campaigns that are aimed at retention, acquisition and 
conversion 

5.2 explain methods of managing digital databases including 
permission marketing and the application of suppressions/opt-
outs 

5.3 explain the advantages and disadvantages of different digital 
technologies and combination of technologies for a range of 
marketing applications 

5.4 describe the characteristics of an effective digital marketing 
message 

5.5 explain the requirements of marketing to social networking sites 
in contrast to other targets. 

 

Range 

Digital technology: 

 CRM systems 

  search engines 

 e-mail 

 social networks 

 

Methods: 

 opting in/opting out 

 legal aspects 

 data storage 

 encryption 

 

Digital technologies: 

 CRM systems 

 search engines 

 e-mail 

 social networks 
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Marketing applications:  

 awareness campaigns 

 specific product/service campaigns 

 re-branding/re-positioning. 
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Unit 326 Principles of digital marketing 
and research 

Supporting information 

Guidance 

For assessment criterion 2.5, design principles should be dependant on 
the campaign 

For assessment criterion 5.5, candidates should compare social 
networking marketing to other marketing targets eg direct marketing, 
email, advertising. 
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